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Rates—Floor Focus Magazine

Four Color
1X 3X 6X 10X 12X
(within 1 yr)
Page $5,765 $5,450 $5,185 $4,925 $4,400

23Page 4980 4570 4330 4165 390

1/2 Page 4,240 3,980 3,820 3,750 3,560

1/3Page 3,390 3,245 3140 3,035 2,825

1/4 Page 2,990 2,825 2,720 2,615 2,405

e Special Positions: 15% for Inside Front Cover and Back Cover;
10% for Inside Back Cover, Center Spread and Island.
e For Insert, tip-in and other custom printing options, contact our office.

Ad Specifications

FuLL Pace:

Page w/bleed: 812" x 118"
Trim size: 84" x 1078"
Bleed: 18" beyond trim
Safety: 14" inside trim

Two PAGE SPREAD:
Spread w/bleed: 1634" x 118"
Spread trim: 1612" x 1078"

PARrTIAL PAGE:

23" Page: 415" x 954"
14" Island: 415" x 710"
14" Horizontal: 674" x 478"
14" \Vertical: 338" x 958"
15" \ertical: 218" x 914"
15" Island: 415" x 5"
14" Island: 338" x 418"
4" Horizontal: 674" x 238"




Production

Specifications

e Trim size—8Va"' x 1074" for a full page, 1612" x 1074" for a spread.
e Active material —Must be at least V4" inside trim.

¢ Bleeds— Must extend 18’ beyond trim.

¢ Bleed cost— There is no extra charge for bleeds.

Format

e Files must be compatible with InDesign (such as Illustrator, FreeHand
or Photoshop EPS or TIFF files). Include all screen and printer fonts
and all high resolution graphics that support the file. High resolution
PDF/X-1A files are acceptable.

* The file and supporting graphic files must be set up for four-color
(CMYK) process separations.

Proofs

A final laser proof of the file should be provided to ensure our output
matches what you expect. Also, our printer runs to SWOP proofs on
press. If a proof is not supplied, we run within density under Industry
Standards, which does not necessarily mean that exact color tone is
matched as intended. Supplying a SWOP proof is vital when

crucial color match is imperative.

Ship To & Contact Information
Production Department: Karen Rochette
Email, FTP or any of the services to send large files are welcome.

Floor Focus

PO Box 3399
Chattanooga, TN 37404
Karen@FloorFocus.com

Enclose a copy of the insertion order or clearly mark the advertiser’s name and issue
date for insertion.

For any questions or concerns, contact Karen at 423-752-0400, ext. 115.






